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August 14, 1996 


Mr. Jose Fontanez, Manager 
Community Event Marketing 
Philip Morris U.S.A. 

120 Park Avenue 

New York, New York 10017-5592 
Dear Jose: 

Enclosed you will find two, signed copies of the contract. 
The only change I've made is to item 1. (d). In that para¬ 

graph, I have deleted the words "tobacco sales". As I 
mentioned, a large number of those attending the festival 
are under 21, and with the State Attorney General's office's 
renewed interest in controlling sales to this group, we 
prefer that tobacco sales are not conducted from the kiosks. 

Again, Jose, thank you for your assistance in making these 
arrangements. If you have any questions, please don't 
hesitate to call me. Otherwise, I will wait to hear from 
Phoenix Marketing. 



Michonne R. Ascuaga 

Senior Executive Vice President 

MRA/ap 

Ends. 
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